GSK Increases Brand Awareness for Volt by
15 Percent With Outbrain
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About the Results

“Native advertising with Outbrain and high-quality content are the ideal combination - not only to
achieve engagement, but also to increase brand awareness. The increase in purchase intent shows
that users associate the Voltaren brand positively after viewing the Healthy Workouts and are more
likely reach for our product.”
Claudia Tribenbach, Digital Content Manager Dach, GSK Consumer Healthcare

"Content and user engagement are essential keys to success in the marketing of healthcare products.
The development of the Healthy Workouts for Voltaren is an excellent example for the fact that it

is worthwhile to put the consumers themselves and the solutions to their health problems in the
foreground. But good content always needs a tailor-made, integrated activation strategy. With
Outbrain's superior algorithm, we could achieve this once again - the significant uplift in awareness
and buying intention proves the role content and suitable native ads play in the digital ecosystem."

Sebastian Seydak, Geschaftsfuhrer, Ellusion

How it Works

Step #1

GSK and Ellusion distribute content across the Outbrain premium publisher network.

Step #2

Two groups are created - those who clicked on the page and those who did not. Both receive the survey quiz.
Step #3

Quiz results are analyzed and validated by Nielsen proving how the exposed group saw a significant brand lift.

About the Study

True Engagement®© Brand Lift measures the direct impact that content has on awareness and perceptions around brands and
products. The study measures key metrics including Brand Awareness, Favorability and Recall. For this particular study, 1,246
internet users were surveyed in March 2018.
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